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Executive Summary 

 The Common Services Center (CSC) rolled out the Investor Awareness Programme (IAP) to 

share the knowledge surrounding savings and investments. The project was implemented 

during the month of July 2017 to December 2017 in the states of Chhattisgarh, Odisha, 

Uttarakhand, West Bengal, Assam, Jharkhand, Himachal Pradesh and Uttar Pradesh where a 

total of 245749 citizens were sensitized through 3519 IAP programs. The project was aimed 

to impart, enforce and share knowledge and skills on safer options of investment and savings. 

Through the project, the knowledge surrounding savings, expenditures and investments is 

imparted to rural citizens. An assessment of the program by a questionnaire based survey is 

being undertaken. This study reports the results from a preliminary survey of 466 

beneficiaries from the 8 states mentioned earlier. The primary findings surrounding the 

training impact and subsequent benefits are discussed further.   

 

Training Impact  

 Majority of the beneficiaries (93.99%) stated that they understand the content of the 

programme and plan on attending similar training programmes in future (86.69%).  

 Beneficiaries stated that majority of the facilitators were attentive to their queries 

(93.34%) and encouraged asking questions (86.05%). Further, 84.33% of the 

participants felt that the facilitators were able to clear the doubts asked.  

 After attending the awareness programme the beneficiaries mentioned that they have 

gained knowledge about opening a bank account (87.8%), using the ATM facility 

(84.8%), deposit and withdrawal of money (84.1%) and signing bank cheques for 

payment (79.3%). They further stated that they also possess knowledge about 

calculating the monthly expenditures and savings (84.8%) and subsequently 

formulating their monthly budget (82.4%).  

 When it comes to actual usage of learning from the course, the beneficiaries are 

relatively more inclined to calculating monthly expenditures and savings (76.81%) 

followed by formulating the monthly budget (75.95%) and opening a bank account 

(74.88%). Further, about 73.8% beneficiaries are also inclined towards using the 

ATM facility, 71.02% of them deposit and/or withdraw money and more than half of 

the beneficiaries (56.85%) access information through CSC Channels.  

 Lastly, when it comes to advising family members and relatives about the learning 

from the programme it is noticed that about 75.74% beneficiaries help people around 
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them for deposit/withdrawal of money while only 52.78% of them tend to help others 

regarding signing of bank cheques for payment. The advisory surrounding the use of 

ATM facility is also relatively on the higher side (74.66%) when compared to 

government schemes/plans (55.15%) and identification of insurance policies (54.5%).   

Training Benefits  

 Most of the respondents are confident that they can manage and plan their monthly 

expenses in a better way (88.71%).  

 The beneficiaries also feel that after the training, they can fulfil the needs of their 

family members better (88.39%) and can provide them with a better lifestyle 

(88.83%).  

 A large group of respondents feel more secure because of the savings they could make 

(87.55%).  

 After receiving the training, the beneficiaries have a better understanding of the 

impact of inflation on their savings (88.19%).  

 Most of the beneficiaries now have the ability to invest in buying their own 

house/land/property with their savings (76.81%).  

 Majority of the beneficiaries are confident that they can protect their family's future 

better through appropriate insurance policies (76.3%).   

Recommendations   

 The beneficiaries’ knowledge about opening a fixed deposit, investments for 

increasing their savings and using government plans/schemes is comparatively low as 

compared to the remaining aspects. The training modules could be enhances with 

greater focus on how their savings can be improvised further. The CSC channels can 

be thus be utilised for content dissemination specifically focusing on the above 

mentioned aspects.  

 In terms of frequency of use of the financial learning, the beneficiaries' usage 

frequency of opening a fixed depositing, signing bank cheques and identification of 

suitable insurance policies is relatively low when compared to other aspects. 

Therefore, majority of the beneficiaries are still reluctant on advising their friends and 

relatives on these aspects. The same could be enhanced by giving a step by step 

tutorial for the same.  

 


